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Summer Campaign

Results to date: April 9 ïApril 30



SUMMER CAMPAIGN: WEBSITE ACTIVITY

28,564 visits to the site during April:

Å 48.12% were the result of organic search

Å 84.08% were new to the site

Å Average weekly visits to the site were up 30% over March

Å 15% of total traffic was a direct result of April advertising



SUMMER CAMPAIGN: EMAIL

Å New eScapes format increased clicks to partner sites by 12.7% over 

last month

Å Organic consumer clicks increased by 48% over last month

Å Subscriptions for eScapes up 25% in April



SUMMER CAMPAIGN ONLINE: MNI OGGI FINOGI

MNI online campaign results:

ÅAveraging a higher-than-

average CTR of .68%

ÅTo date, the campaign has 

recorded 28,415 video views, 

20,745 Expands and an 

overall 11.37% expand rate

ÅThe Marco Marriott Beach 

Resort, Spa and Golf Club 

has the highest video 

completion rate thus far ï

79.7%!



SUMMER CAMPAIGN: SOCIAL

Å New Twitter followers increased 60% (over previous month)

Å Retweets up 15% 

Å Incoming messages up 47% 

Å Sent messages up 26%

Å New Facebook fans up 24%



Discussion | Questions?



National Public Relations Update
TDC Meeting

May 29, 2012



Activities

Å2 Press releases & materials 

written

o Quarter 1 Updates Release

o Bucket List Campaign Release

Å�:�H�H�N�O�\���/�+�	�$���´�9�D�O�X�H���%�O�D�V�W�µ���²
inclusion in 4 editions

Å3 Hot Tip partner media leads

o Saveur 150 Classic Recipes

o Meetings Updates

o AP Travel- Top Five Free 

Activities


